SOCIAL THINKING

Part 11 - Session 42

Theme: Perspective Taking The Hidden Agenda 2

Aims:

e For students to understand that we all have intentions behind our behaviours.

e For students to understand that our intentions can be known as a ‘Hidden Agenda’ or a
‘secret’/’'unseen’ plan.

e For students to be able to use visual clues to infer possible intentions.

e For students to be able to list ways that they can work out a person’s ‘hidden agenda’ e.g. facial
expression, body language, context.

e For students to be familiar with truth as a scale (see Winner’s, Handout 5).

e For students to understand why it is necessary to say things which make people feel good and
feel safe and that this sometimes involves using ‘white lies’.

Activity Procedure Equipment
Adverts — True or Look at the various pictures/You Tube clips of Winner's Handout 6
false?! different adverts. Feel free to find your own examples

Pictures/clips of
adverts

too!
Lamborghini Advert:

https://www.youtube.com/watch?v=Xd0Ok-MkqgoE

Tomato Ketchup Advert:

https://www.youtube.com/watch?v=isnlkO2NRQOw

Top 5 Funny Adverts 2017 — suggest Flash
3.29 — 3.58

https://www.youtube.com/watch?v=9f6-86bM3pk

Discuss what each one is advertising and what the
seller wants the message to be. Decide what the
‘hidden agenda’ is. Handout 6 might help — consider
‘Look’, ‘Think’ and ‘Do’.

So, for example, the ravioli advertisers are implying
that eating their product will make you happy.

Look — the boy that is eating the pasta is smiling.

Think — we know that this is an advert. We think that
he is a ‘model’ or ‘actor’. He is looking at something
or someone outside of the picture — not the pasta!
Was he laughing/smiling about something else?

Do — Can ravioli make you happy? Will you go and
buy a tin of ravioli now you’ve seen this image?



https://www.youtube.com/watch?v=Xd0Ok-MkqoE
https://www.youtube.com/watch?v=isnIkO2NR0w
https://www.youtube.com/watch?v=9f6-86bM3pk
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Quality means

wholesome goodness,

_and Coca-Cola is just that.

COPYRIGHT 1981, THE COCA-COLA COMPANY

http://thesweethostage.blogspot.com/
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